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Our normal publishing schedule fell apart last year, pushing our 
Spring issue this year from our regular February/March slot to the 
beginning of May. This is the slot normally occupied by our (early) 
Summer issue and consequent ASPRAwide membership drive. 
    Sensibly, we made the Spring issue our subs booster and 
distributed it to every household in our catchment area, plus (as 
always) advertisers and health and community organisations.  
    The magazine was sent by TDPrint to a new printer, who didn’t 
hold our normal 135gsm (grammes per square metre) paper stock. 
He did have 150gsm paper stock at the same price, so the issue was 
thicker and heavier than usual. Our thanks to our Road Reps who 
struggled as a result. 
    Not many people bother to write in about the magazine, but this 
issue turned out to be a humdinger. Two people, clearly friends or 
neighbours, emailed to complain about something Phil wrote. We 
are a disgrace, apparently. Distasteful, discriminative and 
offensive! High praise for a couple of grumpy old gits.  
    The hanging baskets are up, and I will be buying some new big 
poppies for our lampposts from the British Legion in the near 
future. When we started the poppies all those years ago we put two 
on each lamppost, one each side. The new brackets for the more 
recent baskets make this difficult, so we have decided to put only 
one poppy on each post, facing oncoming traffic. 
    Just to go back to a common misconception, ASPRA pays for the 
hanging baskets, the poppies and the Christmas lights. We raise 
funds from many sources and I’d just like to thank here the many 
members – all good people – who top up their paltry £4 
subscriptions with very welcome contibutions towards our costs. 
    Doug Bennett, the magazine’s cartoonist-in-residence, has been 
promoted, if that’s what you call it, to the ASPRA website, where 
(courtesy of Annie Salter, our excellent Webmaster) you can now 
find many of his superb cartoons. Thank you both, but especially 
our man with the ink-stained fingers, Doug Bennett. 
    Advertising volumes and revenues wax and wane. Our recent 
and current long-term lockdowns make predictions tricky, but 
we’ll be there or thereabouts. Probably. 
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